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Abs tract

This s tudy explored the application of Narver & Slater's Market-Driven orientation scales on development 

of the extension, training and educational programs for rural women in the Kurdis tan Province. This s tudy used 

the Narver & Slater market orientated scale as a theoretical framework of the research and the casual-correlation 

research method was used as a research method. The s tatis tical population of this s tudy was agricultural agent 

who worked in both government and non-government organizations in the Kurdis tan Province (N=504). Based 

on Cochran formula, a sample of 216 was selected for the s tudy. The ins trument used was a researcher-made 

ques tionnaire. Considering the 15% probability of non-response, the researcher dis tributed 248 ques tionnaires 

based educational extension program.. Therefore, it can be said that in order to achieve market-driven research 

goals, attention to innovation and market-oriented components of Extension training and education programs 

should be given serious attention.

Index terms: "Market– driven training", "Market– driven education", Market– driven extension", "rural 

women Empowerment", "Narver & Slater scale"
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